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(Penulis) 
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menerimanya. 
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ABSTRAK 
 
AKTIVITAS PUBLIC 
RELATIONS THE SUNAN HOTEL SOLO DALAM PEMANFAATAN 
JARINGAN ONLINE  
 Kuliah kerja Media mengambil lokasi di The Sunan Hotel Solo dengan 
tujuan untuk mengetahui, mempelajari dan memahami aktivitas Public 
RelationsThe Sunan Hotel Solo dalam pemanfaatan jaringan online sebagai media 
informasi dan  mengetahui pekerjaan seorang Public Relations yang bergerak di 
bidang jasa perhotelan. 
 Kuliah Kerja Media dilaksanakan sebagai salah satu program perkuliahan 
guna memenuhi persyaratan Tugas Akhir  DIII Komunikasi Terapan, konsentrasi, 
Public Relations, Fakultas Ilmu Sosial dan Ilmu Politik Universitas Sebelas Maret 
Surakarta. Masa pelaksanaan Kuliah Kerja Media selama tiga bulan. Terhitung 
mulai dari tanggal 6 Januari 2014 sampai 4 April 2014 
 Tugas Akhir ini menitik beratkan pada Aktivitas Public Relations The 
Sunan Hotel Solo dalam pemanfaatan jaringan online sebagai media informasi. 
Dengan adanya perkembangan teknologi dan informasi diharapkan jaringanonline 
ini dapat menambah cara seorang Public Relations dalam menyampaikan 
Informasi. 
Kata kunci : Jaringan online, Public Relations, media informasi 
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ABSTRACT 
 
MARTA RATNA HAPSARI, 2014, D1611042, ACTIVITY OFPUBLIC 
RELATIONS THE SUNAN HOTEL SOLO USE IN NETWORK ONLINE 
MEDIA INFORMATION AS OF 2014" 
 Media working class took place at The Sunan Hotel Solo in order to know, 
learn and understand the activities of the Public Relations of The Sunan Hotel 
Solo of online networks utilization as media information and know the working of 
a Public Relations engaged in hotel services. 
 Lecture Media Work carried out as one of the lecture program to reach 
the requirements of Applied Communication Diploma Thesis, concentration, 
Public Relations, Faculty of Social and Political Science University March 
Surakarta. The period of implementation of the Working Class Media was three 
months. It was effective on January 6, 2014 until 4 April 2014. 
 The final project focuses on Public Relations Activities The Sunan Hotel 
Solo of online networks utilization as a media information. By developing of 
information technology and online networks is expected to increase  abilityof 
Public Relations in conveying information. 
 
Keyword : Online Networking, Public Relations, media information 
 
 
